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• The content of this promotion has not been approved by an authorised person within the meaning of the Financial Services and Markets Act 2000. Reliance on 
this promotion for the purpose of engaging in any investment activity may expose an individual to a significant risk of losing all of the property or other assets 
invested. 

• This presentation is exempt from the general restriction in section 21 of the Financial Services and Markets Act 2000 on the communication of invitations or 
inducements to engage in investment activity on the ground that it is directed only at persons having professional experience in matters relating to investments 
as described in Section 19 of the Financial Services and Markets Act 2000 (Financial Promotions) Order 2005 and/or at persons who qualify as certified high net 
worth individuals within Section 48 of that Order. Any investment or investment activity to which this presentation relates is available only to such persons. 
Persons who do not have professional experience in matters relating to investments should not rely on the contents of this presentation or anything said in 
connection with it.

• To qualify as a certified high net worth individual, you must have signed, within the period of twelve months ending with the day on which the communication is 
made, a statement complying with Part I of Schedule 5 of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005.

• Any person who is in any doubt about the investment to which this presentation relates should consult an authorised person specialising in advising on 
investments of the kind in question.

• Whilst Rambler Media Ltd. has taken reasonable care to ensure that the information in this presentation is accurate as at today’s date, Rambler Media Ltd. 
accepts no liability for the accuracy or completeness or use of, nor any liability to update, the information disseminated.  It should not be construed as the giving 
of advice or the making of a recommendation and should not be relied on as a basis for any decision or action.  In particular, actual results and developments 
may be materially different from any forecast, opinion or expectation expressed in this presentation and the past performance of the price of securities must not 
be relied upon as a guide to their future performance. This document contains forward-looking statements. These statements concern, or may affect, future 
matters and include matters that are not facts. These may include Rambler Media Ltd. and its subsidiaries' future strategies, business plans and results, and are 
based on the current expectations of the Directors of Rambler Media Ltd. They are subject to a number of risks and uncertainties that might cause actual results 
and outcomes to differ materially from expectations outlined in these forward-looking statements. A number of factors could cause actual results and outcomes 
to differ materially from those expressed or implied by the forward-looking statements including, without limitation, regulatory developments, movements in stock 
markets, information technology developments, and competitive and general conditions. These and other factors could adversely affect the outcome and 
financial effects of the plans and events described herein. Forward-looking statements contained in this document based on past or current trends or activities 
should not be taken as a representation that such trends or activities will continue in the future. You are cautioned not to place undue reliance on these forward-
looking statements, which speak only as of the date hereof. Rambler Media Ltd. does not undertake any obligation to publicly release the result of any revisions 
to these forward-looking statements to reflect events or circumstances after the date hereof or to reflect the occurrence of unanticipated events. Nothing in this 
announcement should be construed as a profit forecast. 

• This document does not constitute or form part of an offer to sell, or the solicitation of an offer to buy, any securities in any jurisdiction. 

• This presentation is being given solely for your information. This document is confidential and may not be reproduced, redistributed or passed on, directly or 
indirectly, to any person or published, in whole or part, for any purpose. 
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Mark Opzoomer, Chief Executive Officer
Rambler Media

Introductory Remarks



Group revenue up 125%

Like for like Sales up 77%

Improving EBITDA to US$7.6 million

US$12.0 million cash generated from operations

Group net profit (after interest & tax) US$5.7 million

Sound business fundamentals 
& strong balance sheet

04 2007 2007 –– Financial HighlightsFinancial Highlights
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2007 2007 –– Implementing ChangeImplementing Change05

TV sold in January 2007

Mark Opzoomer / Arthur Akopyan appointed

Internal restructuring / cost control

Sales development including Begun acquisition & partnership 
with Video International’s IMHO VI

New team

Product redevelopment started

Repositioning Rambler Brand started
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Revenue Growth on trackRevenue Growth on track06

Rambler Revenue from continuing operations
+107% CAGR (2002-2007)
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$69.1 
million*

*including consolidated revenue of Begun from Aug 2007 of $14.9 million.

2008 Guidance: 
$100-110 million
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Guidance comparisonGuidance comparison07

(US$ m) H2 2006 H2 2007 
guidance

H2 2007 
actual

Revenue 17.7 43-45 48.6

EBITDA 0.8 5.8-9.4 7.1

EBITDA 
margin

4% 13%-20% 15%

Cash from 
Operations

3.5 - 11.4

FY 2006 FY 2007
guidance

FY 2007
actual

2008
guidance

30.6 63-65 69.1 100-110

1.6 6.4-10 7.7 20-27

5% 10-15% 11% 20-25% 
budget

5.7 - 12.0 -

H2 Comparison Full Year  Comparison
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Arthur Akopyan, Chief Financial Officer
Rambler Media
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09 2007 2007 -- HighlightsHighlights

US$ ’000 Jun – Dec 2006 Jun – Dec 2007 

Revenue   
Rambler excl. Begun 17,683 33,650 

Impact of Begun - 14,921 
   Total  17,683 48,571 
Growth (%) 53% 175% 

EBITDA 817 7,106 
Margin (%) 4.6% 14.6% 
   Net Profit / (loss) (2,548) 2,012 
 

US$ ’000 Jan – Dec 2006 Jan – Dec 2007 

Revenue   
Rambler excl. Begun 30,646 54,162 

Impact of Begun - 14,921 
   Total  30,646 69,083 
Growth (%) 64% 125% 

Investment income 1,574 902 
Operating expenses (32,086) (67,524) 

EBITDA 1,624 7,631 
Margin (%) 5.3% 11.1% 

   Depreciation and 
Amortisation 1,490 5,170 
Net Profit / (loss) (3,035) 5,664 
Gain / (Loss) from 
discontinued operations 
(included in net profit 
above) 

(3,056) 7,089 

 

Group H2 Results Group Full Year Results
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Revenue Revenue –– breakdownbreakdown10

2006 Rambler Group revenue breakdown

(US$ million)

22%

25%

53%
Display 
advertising
$16 millionContextual

Advertising
$7.6 million

Other
$7 million

2007 Rambler Group revenue breakdown

(US$ million)

Display 
advertising
$33.3  million

Contextual
Advertising
$24.9 million

Other
$10.9 million

US$ ’000 Jan – Dec 2006 Jan – Dec 2007 

Display / Banner advertising 16,136 33,297 
Paid Search / Contextual advertising  7,575 24,864 
Listing fees, other advertising 3,710 4,781 
Mobile and Value Added Services 2,341 4,283 
Other revenue 884 1,858 

Total 30,646 69,083 
 

16%

36%
48%
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Reaching margin of 15% in H207Reaching margin of 15% in H20711

Improving EBITDA of US$7.6 million in FY 2007

Including and in spite of US$6.0 million of costs as 
follows :

– US$2.8 million tax provisions

– US$1.8 million foreign currency translation

– US$0.8 million management restructuring

– US$0.6 million consultancy fees

On track for 20%+ EBITDA margin for FY 2008
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Operating ExpensesOperating Expenses12
US$ ’000 Jan – Dec 2006 Jan – Dec 2007 

Commissions – banner sales 1,576 3,725 
Content costs 521 1,573 
Traffic acquisition cost – 
banner and revenue sharing 2,190 5,272 
Traffic acquisition cost - 
contextual 1,001 7,188 
Data center costs 851 1,122 
Mobile COS 1,980 3,493 
   Subtotal direct costs 8,119 22,373 
      Labor 12,293 21,992 
Share options 260 134 
Marketing and advertising 3,196 5,879 
Provisions for taxes other 
than on income 

2,557 2,826 

Legal and professional 1,586 2,969 
General expenses 1,223 2,687 
Office rent 830 1,335 
Other 401 351 
Foreign currency exchange 
loss 131 1,808 
Depreciation 893 1,415 
Amortization 597 3,755 
Subtotal labor & SG&A 23,967 45,151 
   

Total 32,086 67,524 
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Containing Labour costContaining Labour cost13

Reducing labour cost as a proportion of revenue

18.6
30.6

69.1

36% 40% 32% 25-28%

0
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100

2005 2006 2007 2008 guidance

(U
S$

m
)

Revenue Labour Cost

100-110
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Cash flow and cash balancesCash flow and cash balances14

Cash balance
As at December 2007, Rambler had consolidated cash balance of 
approximately US$31.5m (Dec. 2006: US$18.5m – before proceeds from TV 
disposal and before acquisition of Begun).

The Company has recorded approximately US$5 million of CAPEX for
12 months 2007 (2006: US$3.61m).

Capital expenditures

During 2007, the Company spent approximately US$18.1m on 
acquisitions (2006: US$5m).

Cash spent on acquisitions
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Mark Opzoomer, Chief Executive Officer
Rambler Media

Concluding Remarks
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2008 2008 –– The New RamblerThe New Rambler

Product improvements/launches

Sales optimisation and new price policy

Further integration with Begun

Marketing initiatives include:
New Brand
New positioning
New visual language
Product campaigns and partnerships

16
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Summary and OutlookSummary and Outlook17

Strong sales growth, improving profit

Underlying business principles sound

Experienced, focused management team

Confirm previous guidance

Rambler is in a powerful position to exploit the 
opportunities in Russia’s dramatically growing 
internet and advertising markets
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Questions



Investor Relations

Shared Value

+44 (0)20 7321 5010

rambler@sharedvalue.net

www.ramblermedia.com 


