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Rambler Media

A London listed pure Russian consumer internet bran d

Operating some of Russia’s most popular internet pr operties

+98% CAGR sales growth since 2002 expected to reach
around

Backed by Russia’s leading private media group ‘Pro f-Media’




@ Rambler



Soon to be the largest online
community in Europe

Current % internet penetration of population

77% 58% 51% 60% 68% 32% 65%
Current number of monthly
internet users (million)

- I I

Sweden  Spain Ital France Russia Germany

Source: *Rambler, The Public Opinion Foundation - population 16+ (Fall 2008)
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Time online still has room to grow

HOURS ONLINE
Spends 16.0 hours

DAYS ONLINE
13 per month -

per month -
vs European average
23.3 hours

vs European average
17 days

SOCIAL The

NETWORKING
1 1 DOMAINS VISITED
Spends 8 hours Average visits 18 per month -

per month - Russian vs European average

vs European average 49 domains

4 hours Online

INSTANT
MESSAGING

Spends 2 hours

PAGES VIEWED
Views 2,091

per month -
vs European average
2,665 pages

per month -
vs European average
7 hours

Source: comScore World Metrix, June 2008 S



User behavior is very familiar

e Search, Social networking and Communication are the most popular
online activities

O 6.2
Search

85.9
Y 8.4 Vb reach of most
Soc. Networking ' 68.3 common
I 56.5 activities
Email 66.7 amongst Total
vy I 55 5 Internet
56.1 Audience
I 6.5
Downloading 62.9 Russia
I 437
Shopping 1.7 Europe

i 49,
News / Information 493
o 328
Games

59.9

48.9

« Many global learnings are relevant

Source: comScore World Metrix, June 2008 6



Growth drivers: advertising market

Total ad market grew around +40% CAGR between 1999 and 2007.

Although it continued to grow in 2008, it dropped in Q4 2008 and is
forecast to be down sharply in 2009 due to economic slowdown and the
depreciation of the rouble against the dollar

However, internet share of total ad spending is still low in Russia at 3% and
it is therefore expected that internet will be more resilient

@ian Total advertising market* \ /Internet share of total ad market (%)* \

13,850

1

Other print, 8% Internet, 3%

10,500

Newspapers, 6%

9,413 g700 400

Radio, 6%
7,530

6,075
4,834

H Magazines, 10%

TV, 49%

\_

/ K Outdoor, 18% J

Source: *Company, Analyst Research, Oct 08-Feb 09 7 Source: *Company / Video International / AKAR






More consumers are online

* In the UK time online is now only 2nd to TV

Source: BMRB Internet
Monitor, Nov 2006; UK
audience, utarget networks

® In Russia, online media consumption is also changing fast; +25% annually
— Broadband penetration accelerating
— Sept 07: 11 days/month and 13.7 hrs/month
— June 08: 13 days/month and 16 hrs/month
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Online can deliver a clear & proven
ROI

« All online spend can be monitored and made more
effective

 Any consumer actions can be allocated to the
advertising - you can track click throughs



Online can deliver a clear & proven
ROI

 |neffective spend can be reduced/removed
and other spend upweighted

 Minimal lead times for copy, creative and
placement changes

e Low production costs



Online pricing Is competitive

Average CPTs

$100 -
$90 -
$80 A
$70 A
$60 -

$30 -
$20
$10 A

TV Press Qutdoor Radio Internet




Rambler Media: An essential Media partner in Russia






Rambler delivers scale

e 40 million monthly visitors and over 5 million
daily engaged visitors



Scale brings creativity and innovation

MyRambler,
Russia’s new
personalisation
tools in
partnership with
Netvibes



Rambler can deliver a targeted
audience

For male car buyers 25-35...

Homepage, Lenta, Autorambler and Rambler Finance and other
properties



For the youth market...

Rambler Friends, Rambler ICQ, Rambler Games and Ram bler
photo and other properties



A structured approach to ad
placement

2 banners !l
And integration into
content.




FY2008 — Financial Highlights

Consolidated revenue up around 60% to $110 million (2007, $69.1
million)

Display and Contextual advertising contributed appr oximately 44% of
total sales each

Q4 2008, which is usually the strongest quarter in the year, expected to
show sales down approximately 5% and a negative EBI  TDA due to
adverse macroeconomic conditions

Full Year EBITDA margin expected between 10% and 15 % margin (2007,
11.1%)

Strong cash balance of $29 million at 31 December 2 008, including $4
million in Begun before minority interest

Significant cost saving initiatives being implement ed, including a 10-
15% reduction in staff

No debt obligations
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Strong Revenue Growth

Rambler revenue from continuing operations

+98% CAGR (2002-2008)

2008:
(US$ million) +60% yoy
approx. $110 million
100
90_
80 69.1
70
60
50_
40, 30.65
30 18.62
201 7.02
101 182 3.75
O — [ 1 : : : :
2002 2003 2004 2005 2006 2007 2008
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Revenue Breakdown

9M 2008 Rambler Group revenue breakdown

(US$ million)
Other incl.
mobile, listing
$10.4 million

Contextual
Advertising
Rambler traffic
$11.0 million

Contextual
Advertising
Begun network
$25.3 million
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42%

Display
advertising
$33.4 million



2009 Outlook

Slowdown in sales expected to continue in H1 2009 d  ue to current
economic turmoil

Rambler expects 2009 revenue to remain at similar|  evels as 2008

Although Rambler operates in Ruble, weakening of Ru  ble/US$
exchange rate will have an impact on reported resul  ts in US$

Internet expected to be the most resilient advertis ing market in 2009
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The Russian consumer Internet will
continue to grow strongly

Russia will soon be the largest internet market in terms of users in
Europe

Internet is the fastest growing advertising segment In Russia
Rambler is a well-known Russian brand, growing fast

By providing our users a combination of media, comm unications and
search services, we are capturing both text and dis  play advertising

No need to produce all services ourselves — we want to be open and
multi-branded

Rambler is the partner of choice for international properties in Russia
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